
University of Lethbridge Alcohol Policy - Liquor Licenses 
 

 

Institution (Post Secondary) License – Class C:    

This license provides for the service of alcoholic beverages at University events on campus. The U of L is  

authorized to purchase all kinds of alcohol from the AGLC, to sell and allow consumption thereof during the 

maximum hours and in the areas described below. 

 

Maximum alcohol service hours and restrictions:  

Monday to Sunday: 10am to 1:30am, consumption to 2:30am. Patio Alcohol service authorized to 12 midnight, 

consumption till 1am. More restrictive hours may be imposed in accordance with the University Facilities - Use and 

Rental Policy or other agreements.  

 

 

9.6    UNIVERSITY REGULATIONS 

 

A  The U of L reserves the right to establish guidelines and regulations regarding frequency of, and conditions 

to be applied to, any event taking place on its campuses as well as for University sanctioned events off-

campus where alcohol is to be served. 

 

B  Advertising of alcohol-related events on-campus: 

 

 1  by external drinking establishments, or any entity not directly affiliated with the 

   University, is limited to The Meliorist or CKXU unless otherwise approved as per the 

   Signage & Advertising in University Facilities Policy and must comply with AGLC Advertising  

  Guidelines (Licensee Handbook Section 9T - http://www.aglc.gov.ab.ca/) 

 

 2  by University or Students’ Union groups/Clubs must comply with the Signage & 

   Advertising in University Facilities Policy and the AGLC Advertising Guidelines (Licensee 

   Handbook, Section 9). It is necessary to seek approval from the ULSU for each advertise-  

  ment. University Administration reserves the right to refuse to allow advertising which is in  

  conflict with standards of good taste, or which espouse actions or advertise activities   

  contrary to individual personal rights and freedoms, or any applicable legislation or Univer- 

  sity policy. If there are concerns regarding the content of the advertisement, contact Risk  

  Services for guidance and approval. 

 

C Webpages implemented or maintained by the University of Lethbridge must comply with the advertising 

restrictions specified above. 

 

D  Alcohol is not to be used as the focus of any club or University-related group, nor by any means 

incorporated in the recruitment of Club or Society members. 

 

E The person named as the “key contact” in the “Application for the Serving of Alcohol” must be present, 

available, and SOBER for the duration of the event and have read and understood this policy.  In addition, 



the club is responsible for providing one (1) club member per one-hundred (100) people in attendance, 

who will abstain from the consumption of alcohol to mitigate the risk of any unforeseen situation which 

may arise. 

 

F It is recommended that admission tickets to an alcohol-related event be pre-sold in order to provide for 

proper planning and greater control of large events. 

 

G  Alcoholic beverages must not be sold at a price which is below cost. 

 


